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Jennifer Campbell has been in the licensing industry for over fifteen years and 
she is currently the Director of Business Development at Electrolux. In her role, 
Jennifer is building the licensing program to bring the Electrolux family of brands to 
new consumers and creating meaningful consumer experiences through licensed 
products. Prior to Electrolux, she has held roles at Sanrio as the Vice President of 
Licensing building the Hello Kitty program, Targus, and licensing agencies where 
she worked with clients such as Krispy Kreme Doughnuts, Dodge, Tapatio Hot Sauce 
and NASCAR. She started her career holding positions at the Upper Deck Company, 
Disney and Mattel. Currently Jennifer lives in Charlotte, North Carolina and she 
enjoys spending her free time with her family and three dogs on Lake Norman.

Jennifer Campbell
Director of Business Development
Electrolux Global Brand Licensing

Ciarán Coyle
Global Vice President & Head
Electrolux Global Brand Licensing

Ciarán oversees the Electrolux Group’s extensive global licensing business, 
across multiple brands in over 75 countries. The program ranks in the top 20 of 
global licensors with an estimated retail value of circa $3.25bn. In addition to the 
Electrolux mark, the Group’s 70+ brand portfolio includes AEG, Frigidaire, Kelvinator 
and Zanussi. Prior to joining Electrolux, Ciarán was President, Europe & Asia Pacific 
at Omnicom-owned Beanstalk. Ciarán was a founding Advisory Board member 
of Licensing.biz and Total Brand Licensing and served on the board of Licensing 
International (LIMA) for six years from 2012-2018, with the last two as Chairman. 
Ciarán is a qualified teacher and earned a BA honours degree in Linguistic Science, 
a MA degree in Applied Linguistics, and an MBA from Cambridge University, UK.

KEYNOTE PRESENTER

Mike Dunn
Co-President & Chief Brand Officer
Octane5

Mike Dunn co-founded Octane5 in 2009, after spending over 13 years developing 
market-leading online brand management and workflow approval systems. In 
addition to the digital services, Mike built a fully integrated manufacturing facility 
that had holographic, print production, and finishing capabilities. Mike was a 
co-inventor on the two patents covering the process of making overprinted 
holographic hang tags that is currently used on over 1 billion hang tags globally. 
Mike was the co-architect of the brandcomply.com licensing management system. 
Mike has a Bachelor of Science from Georgia State University, and two sons.
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Ken Feldman
Global Brand Protection Manager
Ford Motor Company

Ken Feldman is the Global Brand Protection Manager for Ford Motor Company.  
He has held positions in US field operations, as wells as international assignments 
based in Europe and South America. For the last 13 years, Ken has led Global 
Brand Protection operations. The team is responsible for Intellectual Property 
enforcement with a global footprint in the major regional markets around the 
world. One of Brand Protection’s key responsibilities is protecting the Ford brands 
and customers from the growing counterfeiting industry and other forms of IP 
infringement.   
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Scott is an accomplished business leader with global experience in driving business 
decisions, market expansions, product initiatives, and P&L management. With 
a strong background in general management, proven ability in organizational 
leadership, attaining targeted objectives and achieving operational change through 
financial and cost management, business planning, internal controls and efficiency 
improvement. Scott Goodfellow

Director of Trademark Licensing,
Global Business Development
The Procter & Gamble Company

Manny Grace
Associate General Councel
The Walt Disney Company

Manuel G. Grace is Associate General Counsel to The Walt Disney Company. Manny 
is head of the Environmental, Health and Safety practice group, which is part of 
the Corporate Legal Department. Manny’s responsibilities include a broad array of 
legal matters including, environmental compliance, occupational safety and health 
compliance and product safety. Prior to joining Disney in December of 1992, Manny 
was with the New York law firm of Milbank, Tweed, Hadley & McCloy, where he 
was head of the Environmental Law Group. At Milbank, Manny specialized in the 
environmental aspects of energy development as well as the representation of 
multinational companies and banks with regard to environmental matters. Manny 
graduated from the University of Notre Dame in 1979 with a B.A. in Psychology. He 
earned his law degree from Columbia University School of Law in 1982. 
As a Founding member of SPLiCE, Manny has been on the Board of Directors since 
2004 and elected as the SPLiCE Chairman of the Board in 2009.

Matt Dunn
Co-President, COO, CTO
Octane5

Matt Dunn is Chief Operating Officer and Chief Technology Officer to Octane5. 
He co-founded and have been with the company since its founding in 2009, 
Knowledgeable about all areas of the business including licensing, web services, 
and holographics. Experienced in technology related fields (development, IT 
management) as well as the business strategy and general management. Matt is 
technical visionary, problem solver, industry innovator, holographic patent holder, 
aspiring voice over actor.                                     *Source: Matt’s Ln Profile & Octane5 website
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Caroline Keller
Associate Licensing Manager
Brown-Forman Corporation

Caroline has over 20 years’ professional experience in brand licensing, retail 
merchandising, and project/program management. Caroline currently manages 
strategic direction, product development, with global product compliance, and 
food safety initiatives for Jack Daniel’s, Old Forester, and Woodford Reserve. 
She also directs the contract management, digital asset, product approval, and 
royalty reporting software implementation. Caroline has served on several SPLICE 
benchmark initiatives and task force projects over the last 12 years and served as 
SPLICE Member Host for 2016. She received the “SPLICE Member of the Year” for 
2018. Caroline has a Master of Science in Business Communications and a Bachelor 
of Science in Corporate Communications from Spalding University, Louisville, KY.

Ewerton Gruba
Responsible Sourcing Manager, 
NA&LA
Electrolux

Ewerton Gruba leads the Responsible Sourcing Program for Electrolux NA&LA, with 
11 years of experience in Corporate Social Responsibility, Sustainability and Code 
of Conduct, supporting Electrolux Group to improve their suppliers and partner’s 
standards, contributing to Electrolux purpose Shape Living for the Better. Prior 
to Electrolux, Ewerton has worked for 9 years at automotive industry at Renault-
Nissan where he held several positions in Purchasing. 

Rob Johnson
Senior Manager, Brand Licensing
McCormick & Company

Rob has been in licensing, both as a licensor and a licensee, for a majority of his 
career. He is currently leading all licensing activations for McCormick & Co.’s North 
American brands. He lives in Ocean City, NJ with his wife ( Jenna), 2 teenage kids 
(Kyle & Paige), and 3 dogs (Sunny, Duke, Bolt). 

John Larson 
Senior Licensing Manager
The Coca-Cola Company

John developed food licensing extensions for Coca-Cola, in addition to 20 other 
billion-dollar brands in the sparkling, juice, tea, coffee, water and sports drink 
categories. He has also partnered with brand leaders to set the strategic direction; 
manage the existing food licensing business and drive food licensing expansion in 
new territories, categories and brands.

https://www.SPLiCElicensing.com
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Scott Meczkowski
Sr. Manager, Global Licensing
Energizer Holdings
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Scott attended University of Missouri - Columbia from 2004-2008, studying finance 
and economics and developing an unhealthy obsession for mediocre football. He 
also spent a year studying in Brisbane Australia at Griffith University. He has worked 
at Energizer holdings since 2012 in a diverse set of roles. Scott has worked in trade 
marketing, lead indirect procurement, and has led the global licensing team since 
the acquisition of STP and Armor All in 2019. He is the proud brand steward for 10+ 
brands, including Energizer, Eveready, Rayovac, STP, Armor All and Tuff Stuff. He 
spends his free time chasing his 5 kids and coaching more youth sports teams than 
any one person should commit to.

Frank Masterson
Retired
formerly Hallmark

Frank recently retired from Hallmark after 35 years of service.  He held fourteen 
different leadership roles in different divisions including global licensing, supply 
chain, manufacturing, product development and innovation, procurement, retail 
and greetings business units. Frank loves to travel and hang out at the lake with his 
family.  He also is a retired naval commander.  

Autumn Moore, works on the Global Public Policy team at the Walt Disney Company 
where she focuses on developing sound policy for consumer products. Previously 
she worked at the Retail Industry Leaders Association (RILA) where she lead the 
member group that handled product safety, including chemical regulations for 
consumer products. She joined RILA from The Toy Association where she where 
worked on similar issues as well as standards development for toys. Before 
joining The Toy Association, Ms. Moore worked from 2008-2012 in the Office of 
Commissioner Nancy Nord at the U.S. Consumer Product Safety Commission during 
implementation of the groundbreaking consumer law, the Consumer Product 
Safety Improvement Act (CPSIA) of 2008. Ms. Moore also worked for the U.S. Senate 
in the late Senator Pete V. Domenici’s office from her home state of New Mexico. 
Autumn recently married her husband David and they are expecting their first child 
in February 2021.

Autumn Moore
Manager of Product Integrity 
Policy
The Walt Disney Company

Andy Paladino 
Senior Manager, Global Licensing
The Hershey Company

Working at The Hershey Company now for over 8 years and currently holding the 
position of Senior Manager, Andy is responsible for full North America, Asia and 
LATAM food licensing business and US non-food licensing business encompassing 
over 40 licensee partners. Before his current role, Andy led front-of-funnel 
innovation projects through feasibility assessment including manufacturing 
solve requirements, contract manufacturing partner identification and sourcing, 
line trials, capacity planning, risk assessment, and product costing with path to 
profitability. Andy also sits on the Board of Directors for Power Packs Project.

https://www.SPLiCElicensing.com
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Eric ‘ET’ Tecosky
Jack Daniel’s 
U.S. Brand Ambassador

ET has spent years behind the bar mixing drinks at some of Los Angeles’ most 
famous, and in some cases infamous, watering holes - most recently, Jones 
Hollywood. In the early 90’s ET created the Jagermeister based shot “Surfer on 
Acid.” His taste and inventive spirits have evolved and over the years, ET’s been 
featured in countless local and national press for his cocktails and innovations and 
as he likes to say, “Everything I learned behind bars has helped shape where I am 
right now; and I am grateful for it.” 
ET was the first to bottle premium olive juice for dirty martinis - Dirty Sue. What 
started as a pocketful of tips and an idea has grown into national distribution while 
still remaining to be the best reviewed product of its kind on the market. He has 
recently added a full line of cocktail garnishes to the brand. 
Perhaps the crown jewel in his long career is becoming the U.S. Brand Ambassador 
for Jack Daniel’s - a whiskey he has always loved - from what’s in the bottle to what 
it represents in the world. He gets to travel the country telling stories about what 
Frank Sinatra called “The Nectar of the Gods.” For ET, the only thing that could top 
that would have been able to share a drink with the man himself ...

TRIVIA & TASTING

Maria E. Turner 
Global Brand Licensing Manager
Ford Motor Company

Experienced Marketing Professional with a demonstrated history of working in the 
automotive industry. Skilled in Organizational Development, Marketing Research, 
Data Analysis, Public Speaking, and Sales. Strong business professional with a BS 
focused in Learning and Organizational Change from Northwestern University.
Lead, grow, and diversify Ford’s Licensing and Brand Collaboration and Extension 
efforts across the globe. Received the highest performance award 3 years in a row 
from Ford Motor Company. 

Thank You To SPLiCE Global Affiliation Program Sponsors!
SPLiCE 2020 DIAMOND SPONSORS

SPLiCE 2020 TITANIUM SPONSOR

SPLiCE 2020 PLATINUM SPONSOR

SPLiCE 2020 GOLD SPONSOR

https://www.SPLiCElicensing.com
https://www.splicelicensing.com/licensors-summit
https://www.brainbase.com/
https://www.dependablesolutions.com/
https://www.octane5.com/splice/
https://norscot.com/
https://www.opsecsecurity.com/
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Brian Bowers
Quality Engineer
Crayola

Brian Bowers joined Crayola in 2012 as a Quality Engineer, and has been an active 
member of SPLiCE since 2013. In his role within the Crayola extended Licensing 
team, Brian manages licensed factory ethical compliance, and final product 
functionality. During his tenure, he has implemented a licensee scorecard program, 
as well as a licensed product inspection program. Brian’s previous experience 
includes 10 years at The Coca-Cola Company has a Quality Assurance Team 
Leader. He holds a B.S. in Chemistry from Clarion University, and an M.S. in Quality 
Engineering from Lehigh University.

Tori Carroll
Manager, Global Brand Standards
NBCUniversal

Tori Carroll has been with NBCUniversal for 8 years and currently serves as a 
Manager of Global Brand Standards (GBS) factory audit program for Universal 
Brand Development (UBD). UBD secures consumer product and digital content 
licenses. As a Manager for GBS, Tori supports the administration of environmental, 
health, safety, and labor factory audits, as well as works closely with and ensures 
factories and licensees meet the highest compliance standards, while maintaining 
strong customer service. Tori is SA8000 certified and prior to NBCU, she worked in 
the non-profit sector in human rights.                                        *Source: Tori’s Ln Profile

Jennifer Campbell has been in the licensing industry for over fifteen years and 
she is currently the Director of Business Development at Electrolux. In her role, 
Jennifer is building the licensing program to bring the Electrolux family of brands to 
new consumers and creating meaningful consumer experiences through licensed 
products. Prior to Electrolux, she has held roles at Sanrio as the Vice President of 
Licensing building the Hello Kitty program, Targus, and licensing agencies where 
she worked with clients such as Krispy Kreme Doughnuts, Dodge, Tapatio Hot Sauce 
and NASCAR. She started her career holding positions at the Upper Deck Company, 
Disney and Mattel. Currently Jennifer lives in Charlotte, North Carolina and she 
enjoys spending her free time with her family and three dogs on Lake Norman.

Jennifer Campbell
Director of Business Development
Electrolux Global Brand Licensing
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Laura Colca
SPLiCE Counsel, Partner
Golberg Segalla LLP

Laura A. Colca is a skilled transactional and corporate attorney who brings more 
than 20 years of experience to her practice. She has led multiple multimillion-
dollar merger-and-acquisition transactions, understanding the complexities of 
due diligence, regulatory compliance and tactical key employee issues in the 
M&A process. Laura also regularly drafts complex contracts, and is skilled at 
negotiating critical business governing agreements, including confidentiality and 
non-disclosure agreements, terms and conditions, distribution agreement, licenses 
and commercial leases. Complementing Laura’s transactional experience is her 
capability in the litigation arena. Laura is also proficient in commercial and business 
litigation, including representing clients in commercial disputes in both state and 
federal courts involving breach of contract issues, corporate dissolution, and trade 
secret misappropriation. Rounding out her skill set is Laura’s intellectual property 
experience. Laura is well-versed in trademark law, having successfully obtained 
numerous federally registered trademarks for her clients. Additionally, Laura has co-
chaired a number of complex patent infringement litigations in federal courts across 
the country, including appearances before the Federal Circuit.

Elizabeth Flores is a Senior International Labor Standards Analyst at The Walt 
Disney Company. She leads a small team of analysts and is responsible for working 
with internal and external stakeholders to ensure compliance with the Company’s 
labor standard requirements. She also works to drive conversation and develop 
best practices in regards to labor standards and CSR in general. Before joining the 
Disney team in 2014, Elizabeth held various legal and compliance leadership roles 
at companies such as Forever 21, Inc., where she has firsthand experience with 
creating and launching CSR initiatives. Prior to that, Elizabeth also worked for the 
office of a Massachusetts State Representative Cleon H. Turner. Elizabeth graduated 
from Brandeis University with degrees in Global Governance and Legal Studies.

Elizabeth Flores
Assistant Manager, 
International Labor Standards
The Walt Disney Company

Brenda Eitelman is the Manager of Chevrolet Global Trademark Licensing & 
Consumer Merchandise. Brenda supports Chevrolet Marketing Division at General 
Motors in promoting and protecting Chevy’s brands through licensing. Brenda 
believes licensing is most successful when strategies are integrated with marketing 
plans at a projects’ onset. She has a passion for creative problem solving.
Brenda joined GM in 1986 as an auto show exhibit designer where she created 
displays for Chevrolet, General Motors and HUMMER. In the past Brenda also 
held positions in GM Global Corporate Marketing & Advertising where she was 
responsible for leveraging General Motors reputation in the marketplace. In the 
Media Operations Department, Brenda directed media strategy plays in the 
emerging addressable media space inclusive of TV, magazine, newspaper and 
digital. She holds a Bachelor of Arts Degree in Product Design from North Carolina 
State University, School of Design.

Brenda Eitelman
Manager, Chevrolet Global Trademark 
Licensing & Consumer Merchandise
General Motors

https://www.SPLiCElicensing.com
https://www.splicelicensing.com/licensors-summit
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Matt Jamie
Founder, President, CEO
Bourbon Barrel Foods

Matt is a self taught chef from Louisville, KY and Founder, President, CEO of 
Bourbon Barrel Foods, founded in 2006. Bourbon Barrel Foods is the ONLY micro 
brewer of soy sauce in America and a manufacturer of gourmet foods products that 
represent the rich history and heritage of Kentucky’s Bourbon Country.  

HAPPY HOUR PRESENTER

Jo Ellyn King 
VP Business Development
Norscot

Sales and marketing executive, a fan of good product, brand ambassador and 
partnership collaborator. A veteran of the promotions industry, my international 
agency experience building teams, implementing licensing events with partners 
and retailers provides me with an integrated perspective on operational execution.   
At Norscot, we deliver unique promotional product solutions to help iconic global 
brands connect with their fans, create excitement and grow licensing revenues. 
Also, Jo Ellyn’s superpower? On-boarding client programs and translating client 
needs internally and building teams to support them.

Molly Haragan
Sr. Sustainability Analyst,
Responsible Sourcing
The Hershey Company

A recent Master of Arts in Law and Diplomacy graduate searching for a career 
focused on Sustainability and Corporate Social Responsibility in the Food & 
Beverage and/or Agricultural sector. Passionate about the topics of environmental 
sustainability, social responsibility, and partnership development, particularly 
within the private sector food and agricultural industry.      *Source: Molly’s Ln Profile

Tammy Leber 
Associate Global Licensing 
Manager
The Hershey Company

My licensing career spans 16+ years with the last eight being part of The Hershey 
Company. My current role is Associate Global Licensing Manager and I manage 
Hershey’s general merchandise business, manage some US food accounts as well as 
support for growth in our global markets. I attended York College for marketing and 
the path led me from sales to marketing to licensing, my favorite role thus far!
I love to cook, read and travel.

https://www.SPLiCElicensing.com
https://www.splicelicensing.com/licensors-summit
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Jodi Marsh
Senior Manager, National Accounts
Norscot

Dynamic, high energy, retail and specialty advertising professional with 30 plus 
years’ experience. Proficient in merchandise process strategy, quality assurance and 
customer relations. Consistently delivered bottom line results to corporate programs 
through merchandise curation, analytics, and intuitive market sense. My ability 
to assist with concept, design and product development has been very rewarding 
to me, especially when I see these items worn by many people across the United 
States. Jodi have been with Norscot for 14 years.

Paul Sammons
Director, Global Licensing 
Operations & Finance
Electrolux Global Brand Licensing

Paul has over 40 years of progressive internal audit, general accounting and 
licensing experience. Paul has experience in six industries. His experience includes 
six years as Audit Manager for Anheuser Busch, eight years as a Controller for a 
chain of retail stores and eleven years with Corporate Express (now Staples) in roles 
as VP of Finance and VP of Internal Audit. He has been with the Electrolux Group for 
ten years and is eager to continue the growth of the licensing business. His varied 
experience in business has been a huge asset to the licensing group at Electrolux. 
Paul currently is responsible for product quality and factory audits, budgeting and 
financial functions, and managing customer accounts in the Middle East, India and 
Hong Kong.

KEYNOTE PRESENTER

Thank You To Our Host and Moderator!

Thank You To SPLiCE Licensors Summit Development Committee!

Kimberly Kociencki 
CEO
SPLiCE

Kimberly is co-founder of SPLiCE, a Licensors Community of Best Practice. As CEO, her 
focus is on strategic planning to ensure the SPLiCE membership is learning and sharing 
best practices to continuously improve brand licensing. Kimberly leads collaborative 
benchmarking exercises for business efficiency. Over the past decade, she has led 
results-driven initiatives for quality and product integrity, social media impact on 
brand equity, legal implications, brand metrics & objectives, with proactive focus on 
social, environmental and anti-counterfeiting responsibility. Tools from her leadership 
include scorecards, playbooks, project planning tools, and organizational matrices. 
Prior to SPLiCE, as a global liaison for Fortune 100 companies, Kimberly has directed 
business strategic planning, technical quality assurance, training and marketing. 
In her role today, Kimberly listens to the SPLiCE membership to optimize benchmark 
collaboration. Helping others be the at their best, impacts brand licensing globally, and 
creates an amazing journey for her with the ability to enhance education, heighten 
awareness, and help others everyday be at their best every day. 

https://www.SPLiCElicensing.com
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Vision: to continuously improve brand licensing.
Mission: We are a community of Licensors who share best practices for protecting, promoting and 

enhancing brand integrity.

www.SPLiCElicensing.com

2020 MEMBERS

https://www.SPLiCElicensing.com
www.splicelicensing.com
www.splicelicensing.com

